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Bienvenue

We are thrilled to announce 

that MIPCOM – including 

MIPJunior – is scheduled to 

take place next October in as 

a physical in-person market.

Mipcom 

returns to 

Cannes
Exhibition and conferences

MIP Junior from 9-10 Oct

4 days in Cannes 11-14 Oct

A digital online complement



A market 
with purpose Support the industry in its efforts to get 

back to business and profitability

Showcase the best new shows and 
series for distribution or still in production

Help kick-start new sales & acquisitions

Honour the talent and creative storytellers 
helping us thru these challenging times

We will deliver the most 

relevant programme of 

screenings, masterclasses and 

talks to inspire your business 

and point the way forward. 

MIPCOM is on a mission 

to help the international television 

industry get back on its feet.

Mission

For the love of television



The thrill of Cannes will be on back on full display next 

October. As your host, our most important responsibility is 

to ensure we can meet safely – day and night. 

We will take a measured approach to hosting our usual 

event schedule of parties, dinners and red carpet galas 

taking into account all local health and capacity regulations.

Vision

Business by day. Cannes by night.

Our vision for hosting MIPCOM
Helping buyers and sellers return to face-to-face business.



Gathering 

Safely

For most of us MIPCOM will be the first 

international exhibition and conference 

we experience in person.

Reed MIDEM and our partner Reed Exhibitions have 

developed a formal set of COVID-specific enhanced health and 

safety protocols. These protocols were set to be implemented 

at MIPCOM 2020 prior to the market’s cancelation. 

Reed MIDEM will revisit our safety protocols for MIPCOM 2021 

based on prevailing government health and safety guidance. 

We will provide regular updates to our clients.

Safety



MIPCOM  is the world’s largest multi-genre screenings market and exhibition gathering the international 

television and entertainment community from 100+ countries each October.

For buyers, producers, distributors and commissioners…

About

MIPCOM gathers over 13,500 senior acquisition, production 

and distribution executives who meet in Cannes and online 

to screen, pitch and acquire rights to TV series, films, kids 

programmes, formats and factual content for every screen. 

The market comprises and indoor and outdoor exhibition 

featuring over 1,500 leading distribution companies and 

production studios showcasing the largest offering of TV 

series and multi-genre content available for international 

acquisition for all platforms. 

Co-production deals and new series commissioning make 

MIPCOM the industry’s most important international development 

and IP acquisition market for channels and platforms. 

Every year thousands of producers from 100 countries present 

endless opportunities to source fresh talent, new stories and 

international development rights.

Through pitching competitions, producer showcases and on-

stage talks with commissioning agents, MIPCOM is the starting 

point for tomorrow’s series across all genres.

Sales & Acquisitions Content Development



The Market 
& Exhibition

Content Sales

MIPCOM hosts the world’s 

largest exhibition of international 

studios and distributors waiting to 

meet with thousands of buyers and 

producers over four days to screen, 

license and acquire new television 

series for local and global distribution.

Presenting 

a world of content

Indoor and outdoor exhibits

1,500 exhibiting companies

The Palais des Festivals

9 m2 to 400+ m2 stands



Media 
Mastermind 
Keynotes

Just a few of our recent mastermind keynotes

In Cannes and Online, 

MIPCOM presents the most 

compelling personalities and 

influencers shaping the stories, 

businesses and technologies that 

impact the future of television.

Tyler 
perry

Inspiration

Tyler Perry

Ted Sarandos
Co-President

Netflix

Your front row 

seat to the future



Discovery

The industry’s biggest studios 

present a daily schedule of 

world premieres, screenings and 

showcases giving buyers their 

first look at the hottest dramas, 

kids and factual programmes. 

Screening is believing

International 
television 
screenings

MIPCOM powers the deals behind today’s most watched TV shows.



Glamour

CANNES
the world’s 
red carpet 
capital

The stars align 

at MIPCOM

From the small screen to rope line, 

a parade of stars kicks off the 

MIPCOM Opening Party, 

featuring the hottest new talent 

from this year’s crop of hit series.



Honours

MIPCOM 
Personality of 
the Year

Issa Rae – 2018 MIPCOM 
personality of the year

What an influence

a year makes

Since its creation in 1989, the Personality of the 

Year award has recognized top-level executives 

and creatives for their outstanding 

achievements in international television.

Honourees have included Issa Rae, Robert Greenblatt, David Zaslav, 

Shonda Rhimes, Simon Cowell, and Jeffrey Katzenberg.



Women

The 10th International  

Women in 
Global 
Entertainment
Lunch

Leadership 

behind the camera

In partnership with A+E Networks

MIPCOM’s annual thought-leadership and 

networking lunch convenes 150 of the world’s 

most influential women shaping the future of 

TV and entertainment. The by-invitation 

gathering takes place at the Majestic Hotel in 

Cannes on the first Monday of MIPCOM.



The 5th

MIPCOM 
Diversify TV 
Excellence 
Awards

The Awards spotlight authentic new and 

established voices, recognizing positive 

programming across the year that impacts 

and inspires audiences around the globe.

Diversity

The 2020 winners. 7 categories in competition. 130 submissions globally.

Representation 

on screen

The MIPCOM Diversify TV Excellence Awards 

aims to bring attention to deserving programmes 

of diverse and inclusive background. 



Before, during and after MIPCOM, login to the 

MIP online platform to schedule meetings, 

attend screenings and access the entire 2021 

conference programme.

Digital

MIPCOM will also 

be available online

Reed MIDEM is developing a proprietary online 

platform to enrich the MIPCOM and MIPJunior 

experience, and to extend opportunities for the 

global TV community to connect year round. 



Protocols

Our recent 

2020 Protocols

MIPCOM 2021 

Protocols TBD



The New 
JW Marriott

9-10 October

The 29th International  

Kids Content Market 
& Screenings

Kids



The Market

The global kids community gathers 

the weekend before MIPCOM.

Deal Making Pitching

Screenings

Since 1993 MIPJunior is the #1 destination for the kids 

community the weekend before MIPCOM featuring two days 

of networking, including matchmaking, conferences and 

content discovery through the world's biggest screenings 

library of Kids programmes. 

Who? 

buyers • sellers • commissioners • distributors • producers

•content creators • marketing execs • IPs owners • media 

influencers • PR • investors • start-ups • broadcasting 

groups • SVOD/AVOD platforms • brands • banks



The most new kids 

programmes

Content Sales

MIPJunior 
Screenings

Screen programmes online, onsite or in-room

Screenings is at the 

heart of MIP Junior featuring  

800+ buyers and 1,400 

programmes over two days 

prior to MIPCOM.



Screenings and showcases

Print and online advertising

Branding panels & billboards

Event sponsorships

Exhibiting Solutions

Indoor and outdoor solutions

Exhibiting & Promotion



Take a stand 
on new 
business

Design and build your own stand 

or turn to Reed MIDEM for ready-

made decoration solutions

Exhibiting

25,000 SQMS 

of exhibition space

Decoration packages

Rates frozen at 2020 prices

9 m2 to 400+ m2 stands

Covid cancelation policy

Indoor and outdoor exhibits



Branding

Make a big 
statement

Promote your series and brand to 

the widest international audience 

through premium advertising 

positions and activations.

Show services sponsorship

Activations and giveaways

Premium indoor panels

Custom promotions

Outdoor billboards

Brand building and 

targeted visibility



Advertising

Promote your series and 

brand to the widest 

international audience.

Digital marketing campaigns

Social media pushes

Website & online+ platform

Newsletters / White Papers

Preview and Daily News

Drive sales 
and visibility in 
print and 
online



Screenings

Own the 
world’s 
biggest stage

Programme a screening or 

session in Cannes. 

From the world-famous Grand 

Auditorium to an intimate 

screening room, MIPCOM will 

market your premiere as part of 

the official programme.

Company themed sessions

Country showcases

Market screenings

Product launches

World premiere screenings

A global launch pad



Looking back on 
MIPCOM 2019

MIPCOM 2019 was a peak year for the annual market in 
Cannes, welcoming more than 13,500 delegates.

In the context of 2021, we are looking to maximize participation 
by adding our new online complement MIPCOM Online+.

By the numbers



MAKE CONNECTIONS



MAKE CONNECTIONS



MAKE CONNECTIONS





The flagship week in entertainment returns to Cannes  

11-14 October 2021

See you soon
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